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SUBSTANCE ABUSE SERVICES
• Education

• Students, Families, Staff, Community

• Prevention Initiatives
• Red Ribbon Week, Choose Health Week

• Early Intervention
• 1:1 Counseling, Family/Staff Support



LEARNING OBJECTIVES
• Current Electronic Cigarette trends
• The Impact on the Developing Brain
• Addiction
• Marketing Strategies
• Common Reasons for Electronic Cigarette Use
• Signs of Electronic Cigarette Use
• Talking to your Child



CURRENT ELECTRONIC CIGARETTE TRENDS 



WHAT ARE PUFF BARS?
Disposable (one-time use) vape bar made up of 5% salt 

nicotine (formula that allows for higher levels of nicotine 
delivery with less irritation)

Pre-filled with e-juice and installed with pre-charged batteries

300 puffs in each bar - approximately the same as 20 
cigarettes per pack. 

Youth-appealing flavors, like O.M.G (Orange, Mango, Guava) 
which are not subject to the new federal policy regulating 

flavored e-cigarettes because they are disposable

Popular with minors due to the cost (approx. $7.99 vs $45 for 
a Juul device)



THE STATISTICS



IT TAKES ABOUT 10 SECONDS FOR NICOTINE TO REACH 
THE BRAIN AFTER IT’S INHALED, WHICH THEN ACTIVATES 

THE PLEASURE AND REWARD SYSTEM, CAUSING A 
SURGE OF DOPAMINE. 

THE AMOUNT OF DOPAMINE RELEASED IS MUCH GREATER 
THAN THAT FROM PLEASURABLE EVERYDAY ACTIVITIES 

LIKE EATING A FAVORITE FOOD.

The Impact on the Developing Brain



ADDICTION
https://www.greaterportlan

dhealth.
org/blog/post/starting-the-
conversation-youth-vaping-

and-stress

https://www.greaterportlandhealth/


DANGEROUS
Marketing Strategies

• Offer scholarships- several 
e-cigarette companies are offering 
scholarships, ranging from $250 to 
$5,000, that involve asking students to 
write essays on topics like whether 
vaping could have potential benefits

• Creating a “buzz” on social media

• Sponsoring music events and 
festivals

• Introduction of appealing flavors



ARE THE MARKETING 
STRATEGIES EFFECTIVE?



SOCIAL MEDIA
AND THE USE OF VAPES



SOCIAL 
MEDIA

AND THE USE OF 
VAPES



BECAUSE A FRIEND OR FAMILY MEMBER USED THEM (39%)
THE AVAILABILITY OF FLAVORS, SUCH AS MINT, CANDY, FRUIT OR CHOCOLATE (31%)

THE BELIEF THAT E-CIGARETTES ARE LESS HARMFUL THAN OTHER FORMS OF TOBACCO, SUCH AS CIGARETTES (17.1%)



SIGNS OF ELECTRONIC 
CIGARETTE USE



TALKING 
TO 

YOUR CHILD
• Education yourself 

• Start the conversation
• Try to understand why youth are vaping

• Answer their questions
• Set clear expectations 
• Lead by example

• Keep the conversation going 



RESOURCES
§ Above the Influence (Support for Teens who Choose 

not to Use 
Substances) https://abovetheinfluence.com/

§ Above the Influence (Support for Teens who Parents 
are Struggling with Substance 
Use) https://abovetheinfluence.com/when-a-parent-
uses/

§ Alcoholics Anonymous https://www.aa.org/
§ Al-Anon (ongoing International meetings during 

COVID-190 https://www.aa-
intergroup.org/directory.php

§ I am Sober: Sobriety App https://iamsober.com/
§ Narcotics Anonymous https://www.na.org/
§ Opioid Awareness, Arlington County, Virginia –

https://health.arlingtonva.us/opioid-awareness/
§ Arlington-teens – http://www.arlingtonteens.com

https://abovetheinfluence.com/
https://abovetheinfluence.com/when-a-parent-uses/
https://www.aa.org/
https://www.aa-intergroup.org/directory.php
https://iamsober.com/
https://www.na.org/
https://health.arlingtonva.us/opioid-awareness/
http://www.arlingtonteens.com/

